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Increasing Adolescents Awareness on the Impacts of Social Networking Sites
Many adolescents are unaware of the impacts that social networking sites may have on
them. According to Anderson and Jiang (2018), 95% of adolescents have access to a smartphone.
Furthermore, Anderson and Jiang (2018) stated that 45% of adolescents are engaged with online
activities on a continual basis. Social networking sites may affect adolescents' view of  their body
image and lower their self esteem. Anderson and Jiang (2018) discussed the difference between
female and male adolescents' use of social media, reporting that 50% of female adolescents
engage with social media on a continual basis compared to 39% of male adolescents. To address
adolescents' awareness of the impacts of social networking sites on their overall well-being and
identity, I created a two-session lesson addressing impacts on adolescents' view on their body
image and self-esteem for high school adolescents at Watsonville High School in Watsonville,
California.
Needs Statement
In today’s society most adolescents have personal technological devices and use social
networking sites (SNSs)1 as part of their everyday activities, but they are unaware of the
potential risks associated with social networking sites. Social networking sites can be accessed
through a variety of different personal devices, easily making them a part of adolescents'
everyday life. It is important to understand the connection between social networking sites and
an adolescent's identity, given that high school and adolescence is a sensitive time for concerns
about self-esteem, body image and physical appearance (de Vries et al., 2014, as cited in Mills et
al., 2018). Social networking sites (e.g., Facebook, Snapchat, Instagram, etc.) may affect
adolescents' identity through their self-esteem and body image. Therefore, by implementing this
1 Social Networking sites (SNSs)- “are virtual communities where users can create individual public profiles,
interact with real-life friends, and meet other people based on shared interests (sciencedirect.com)”. The phrase
Social Networking Sites will be used interchangeably with Social media for the purpose of this paper.
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content into high schools curriculum it will allow students to become aware of engagement
differences with social networking sites by gender. In addition, it will bring awareness to
adolescents’ on possible negative impacts on their self esteem and body as well as strategies to
minimize these impacts on their overall identity.
Adolescence is a time where young males and females are forming their identity
and are more intune with the input they receive from those around them. Social networking sites
such as Instagram and Snapchat provide an environment where sharing photos is the primary
feature to allow for interactions between users. These social networking sites allow for a
platform where adolescents are constantly being judged and receiving positive or negative
feedback. SNS’s platforms allow for adolescents to easily compare their body image to peers,
influencers2 and complete strangers through their photos and the instant feedback3 they receive.
Social networking sites contribute added pressure to adolescents as they are going through
puberty and as they go through finding their identity. These pressures have an influence on the
way adolescents view their body, thereby causing self-objectification4 (Daniels and Zurbriggen,
2016). Self-objectification leads to adolescents feeling the need to make changes to their
appearance by altering the photos they share on social networking sites.
“Selfies5” is the most common type of photograph social networking users share on social
media platforms (Anderson et al., 2012, as cited in Mills et al. 2018). They further discussed that
social networking users may use bright lighting and take selfies from flattering angles or go
further and edit their selfies by using color correction, photo-shopping their body parts to make
5 Selfie: For purposes of this paper selfie’s should be looked at as headshots produced via a smartphone or digital
camera by the person in the photograph.
4 Self-objectification: focusing on how their bodies appear (Daniels and Zurbriggen, 2016)
3 Instant feedback:  reactions without elaborating such as sending an emoji or “liking, loving, thumbs up, or thumbs
down” that are quick and easy to give or receive
2 Influencers: “a person who has the power to influence many people (youtubers, actors, models, etc.), as through
social media or traditional media (companies look for Facebook influencers who can promote their brand)
(dictionary.com).”
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them appear thinner and retouching their skin. Most social networking sites have built-in features
that allow filters to be added to the photograph while the user is taking the photograph. Filters
may alter different parts of a person’s selfie with some filters focusing on taking away an
individual’s wrinkles, enhancing their lips, adding an effect of bigger lashes, thinning their nose
and face, and more. Some filters are more obvious such as: adding bunny ears or changing a
person’s hair color, making it obvious that a filter is being used.  Chua and Chang (2016) found
that attracting peer attention was the motivation behind adolescents' girls' use of digital filters in
a qualitative research study conducted in Singapore. Yet, posting selfies was found to affect the
self- image and mood of young women (Mills et al., 2018).
Research suggest gender differences6 between social media use and its possible effects.
Social networking sites are known for individuals sharing a perfect life and displaying the best
parts of their life for others to see in hopes of receiving more likes and positive online
interactions shielding adolescents internal well-being. For female and male adolescents the
pressures of social networking sites may vary. Choukas-Bradley et al. (2020) through a study
using an Appearance- Related Social Media Consciousness Scale (ASMC) found that in
comparing girls and boys, girls reported an average of higher levels of ASMC. They further
concluded that higher ASMC levels were connected to depressive symptoms in both boys and
girls. Yet, disordered eating was associated with girls due to higher ASMC levels. Landry (2015)
discussed the gender differences between Latinos engagement with social networking sites
reporting females engaged more with social networking sites on a daily basis and used the short
messages to communicate more than male adolescents. Furthermore, they found that females
were more likely to engage with new social networking sites than males.
6 Gender differences- for this paper it is used as the roles that individuals present to others and identify with
(boy/male or girl/female)
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According to an all female study conducted by Chua and Chang (2016) they found that
for female adolescents it was necessary to portray themselves in a more appealing way on social
networking sites. The two underlying factors on why females felt that they needed to edit their
photographs prior to posting them on social networking sites were insecurity and low
self-esteem. The insecurity adolescent females felt derived from wanting to look as pretty as
other females. Furthermore, they found that female adolescents’ that had previously been bullied
due to their physical appearance, editing selfies prior to posting them on social networking sites
like Instagram allowed them to gain self-worth that they didn’t have in real-life. It is important to
note that the female participants in the study wanted to say that “true beauty is in the heart of
everyone” but due to peer pressure and peer norms to adopt the beauty standards portrayed
through the media they felt that wasn’t the reality they lived in.
Mahon and Hevey (2021) demonstrated through a small study with males’ and females’
adolescents that males control and select the content they view on social media to that which
reflected their self-image and was positive. They also found that males used this as a motivation
and felt confident that they could also achieve the body ideals portrayed on social networking
sites by others if they invested more time. Additionally, adolescent males concluded that the
effects of the photographs would be dependent on an individual’s views and perception of the
photographs that they saw. The individual could either use the photographs viewed to motivate
them or allow the photograph to make them feel unworthy or as you weren’t enough.
Social networking sites allow for external validation to play an impactful role in an
adolescent user’s self-esteem and identity. External validation is derived from instant feedback
through comments, messages, and likes. In contrast, lack of external validation and bullying can
also derive from instant feedback or lack thereof. The work of Dumas et al. (2020) and Burrow
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and Rainone (2017) has shown that temporarily heightened levels of self-esteem have derived
from receiving “likes” on social networking sites, contributing to positive psychosocial
outcomes. The attention of receiving “likes”, messages and positive feedback can become an
important factor of external validation for adolescents causing them to go to greater lengths for
the perfect selfie or photograph. Dumas et al. (2020) discussed that some adolescents with lower
levels of self-esteem go to greater lengths by interacting with other users for the sole purpose of
receiving more “likes” through a process of giving “likes'' in hopes of receiving more “likes.”
The social networking sites have features such as filters that can minimally or drastically change
a person’s selfie photograph, also play an impactful role as images can be altered to the point it
does not truly reflect the adolescent physical appearance.
Given the increasing engagement of adolescents’ with social networking sites, I have
created a two-day interactive lesson on increasing adolescents’ awareness of the impacts of
social networking sites for sophomores at Watsonville High School, in Watsonville, California.
Theory
Erik Erikson’s theory of psychosocial development discusses eight stages that individuals
go through over the course of a lifespan. Erikson’s psychosocial development refers to social
factors that individuals encounter and impact their development and next stage in development.
Identity versus identity diffusion is Erik Erikson’s fifth state of his developmental theory and
what Erikson considered the main psychosocial challenge of adolescence. In this stage a coherent
sense of identity emerges (Steinberg, 2018).  Erikson believed an adolescent’s interactions with
others is key for sorting out their crisis of identity versus identity diffusion. Furthermore,
adolescents choose the parts they want to integrate into their identity by responding to the
reactions of people who are meaningful to them and by using other people to reflect on who they
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become (Steinberg, 2018). Through periods where an adolescents’ identity is still forming, they
learn whether they are capable or incompetent, attractive or unattractive, socially adept or
socially inept and most importantly whether something is socially acceptable or unacceptable;
and their future interactions adjust according to the feedback they receive (Steinberg, 2018).
Erikson strongly believed that society influences an adolescent while an adolescent shapes their
identity. The role of others, especially those that are meaningful people to an adolescent,
contribute an impactful role in the shaping of an adolescent’s identity (Steinberg, 2018).
The objective of my project is bringing awareness to adolescents on the impacts of social
media on their identity. Erikson’s theoretical claims about the identity versus identity diffusion
stage informs my project, in that they apply to the stage of adolescence, and put the focus on
social influences on identity development. Friendships, being likeable and accepted, and social
networking sites are all important factors during adolescence. Social networking sites become a
part of adolescent's daily activities as they get their own phone or technological device that
allows for them to have access to these networks and continue building friendships outside of
school and extracurricular environments. As adolescents engage with social networking sites it is
important they are aware of the social media culture and the way it may impact them. It is
equally important to educate adolescents about how to minimize or customize their social
networking site experience to fit their values and to minimize effects that may make them feel
objectified,  self-conscious or devalued. Social interactions through social networking platforms
give adolescents feedback through the interactions they get from content they share, friendships
they may build, and positive or negative comments they receive on these sites allowing for them
to choose to disengage with some activities while engaging with others. Social networking sites
also allow for an open forum in which adolescents can see what other individuals such as close
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friends, family, acquaintances and others are doing and how it is being perceived and the positive
or negative interactions that arise from the content being shared. In return this allows for the
shaping of adolescents' identity on who they want to be more like and what they choose to
engage in.
Consideration of Diversity
I will be conducting my project in a sophomore level class at Watsonville High School in
Watsonville, California. According to the National Center for Education Statistics (NCES), in the
2019-2020 school year, there were 2,304 students enrolled at Watsonville high school. The
enrollment data by race/ethnicity stated that most of the students identified as Hispanic (2,192
out of 2,304 students). The rest of the student body population was diverse with 72 students
identifying as White, 23 students identifying as Asian, seven students identifying as Black, five
students identifying as American Indian/ Alaska Native, two students identified as Native
Hawaiian/ Pacific Islander and three students identified with 2 or more races. The gender
distribution between the 2,304 students is close to 50/50,  with 1,151 males students and 1,153
female students enrolled in the 2019-2020 school year (NCES, 2019).  Therefore, I expect my
participants to be  mostly Hispanic, with a mix of female and male students.
Research suggests a median of 88% of 13-19 year old self-identifying Latinos reported
owning or having access to a cell phone (Landry et al., 2015). Differences between gender
differences in Latinos have also been found noting females are engaging in sending messages
and being more active on social networking sites than their male counterparts.
In order to participate in my presentation and activities, participants will need to be
English proficient and those that are not will unintentionally be excluded as my presentation and
activities will all be in English. For some of the activities presented during my lesson students
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may also be temporarily excluded if they do not have a smartphone. My content will address
social networking sites in general and the amount of social networking experience will not play a
factor on how much participants learn from the content presented. In a survey of 555
self-identifying freshmen and sophomore Latino adolescents 93% reporting having at least one
social networking account (Landry et al., 2015). During the16-month period there was an
increase of adolescents engaging with newer applications such as Instagram while decreasing
engagement with Facebook.
Learning Outcomes
I intend to conduct two, 50-minute lessons for high school adolescents enrolled at
Watsonville High School in Watsonville, California. By the end of the two lessons, participants
will:
1. Be able to identify two gender differences in adolescents' engagement with social
network sites.
2. Be able to identify three possible negative impacts of social networking sites on their self
esteem and body image.
3. Be able to identify two positive steps that contribute to the minimization of negative
impacts of social networking sites.
Methods
Participants
My lesson on increasing adolescents’ awareness of the impacts of social networking sites
will be presented at Watsonville High School, located in Watsonville, CA. I expect to have
around 25 participants for my lesson presentation. I will specifically be targeting Sophomores
who are typically around 15 or 16 years of age. Most of my participants are expected to be
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Hispanic. The gender distribution at Watsonville High School is close to 50/50, therefore I
expect to have an equal gender distribution of participants.
Procedure and Materials
I will conduct a two-session lesson to present my workshop at Watsonville High School.
Both sessions of my lesson will occur within the same week, but will be spaced two days apart
due to Watsonville High School class schedule.
Day 1
In order to get to know the participants better and make them feel more comfortable with
me, I will start my lesson by introducing myself and having a class discussion. Following our
class discussion, I will ask my participants to participate in a I would say.. Google survey. See
Appendix A. The google survey will give us information on whether participants have and use
social networking sites, which social networking sites they use, how much time they think they
spend on social networking sites and what participants spend time on when on social networking
sites.  Next, we will discuss the results we obtained and I will ask those participants that do not
have the screen time tracker on their devices to please turn it on for the following class when I
will present the second part of my lesson. The screen time tracker will allow us to gather
information about what applications, how much time students spend on their phone, and other
information related to their engagement with their smartphone.
My first lesson connects to my second and third learning outcomes discussing the effects
on self-esteem, body image and positive ways to engage with social networking sites. I start by
sharing a video on social media in general (https://www.youtube.com/watch?v=e2Tq2gvGt80).
Next, I will go through my Google slide presentation having an open discussion as questions and
thoughts arise presenting material on the effects of social networking sites and positive ways to
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engage with social networking sites. See Appendix B. Finally, I will end the first part of my
lesson with a class discussion answering any questions students may have and providing an open
space for thoughts or comments.
Day 2
On the second day of my lesson I will start by having an oral class discussion and review
with the class on material, thoughts, questions and comments from the material presented on Day
1. Next, I will ask students to participate in a Let’s talk screen time Google survey where they
will be able to share specific data from the screen time tracker on their smartphones. See
Appendix C. Then, we will have a class discussion sharing the results that were obtained. My
second lesson will connect to my first and third learning outcomes discussing gender
engagement differences with social networking sites and positive ways to engage with social
networking sites. I will start my second day presentation with a video discussing how social
networking sites affect girls self-esteem (https://www.youtube.com/watch?v=KMSJovtBrUI).
Then I will share my slides with an open discussion as questions and thoughts arise presenting
material on the effects on gender differences and positive ways to use social media. See
Appendix D. After completing my presentation, I will have a class discussion answering any
questions and listening to any last minute thoughts or comments. To end my two-session lesson
series I will ask students to participate in a final Google survey. See Appendix E. In the final
google survey students would identify two gender differences in adolescents’ engagement with
social networking sites, identify three possible negative impacts of social networking sites on
their self-esteem and body image and identify two positive steps that contribute to the
minimization of negative impacts of social networking sites. I will dismiss students as I receive
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their submitted final Google survey. As a thank you for participating in my project, I will buy
lunch for the class and have a little party to socialize.
Results
I could not execute my project due to the Coronavirus pandemic therefore I do not have
results for my project.
Discussion
I could not execute my project due to the Coronavirus pandemic therefore I do not have a
discussion for my project.
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Appendices
Appendix A
Day 1, I would say.. Google survey
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Appendix B
Day 1, Google slide presentation
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Appendix C
Let’s talk Screen Time Google survey
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Appendix D
Day 2, Google slide presentation
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Appendix E
Day 2, Final Google Survey
